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BRT

Putting the BUS in BUS-iness

The new Bus Rapid Transit (BRT) is coming - bringing with it opportunities for new customers.
Current estimates —- compared to other BRT systems around the country - suggest thousands
of additional Denverites will become daily transit riders.

To help them get off the bus and come right to you, here are some ideas to help your business

attract and keep them.

1. Make Your Business Bus-Friendly: Easy Ways to Start

There are simple ways to make bus riders feel welcome and keep them coming back.

* “Show Your Ticket” discounts:

« What: Give a small discount (like 5-10% off) if
they show their e-ticket.

* Why: It's a “thank you” for them choosing you!

« Example: “Show your bus ticket and get 10%
off a cup of coffee!”

¢ Bus Rider Loyalty programs:

* What: Start a special program for bus riders.
After showing a few tickets, reward them with
a free treat.

 Why: Builds loyal customers.

« Example: “Visit us five times by bus and get a
free appetizer!”

e “BRT Special” Items:

« What: Get creative!l Name food, drinks and/or
products after the BRT. Use the letters or any
bus-related words. It's fun and will get
people talking!

 Why: Creates a fun vibe and something
special to remember.

e Examples:

Food & Drink Specials
« TheBuRriTo (Beans, Rice, Tomatillo)
o BRT Pizza (Basil & Roasted Tomatoes)

* BRT Sandwich (Bacon, Rosemary, Tomato)
or a BRIE-RT

« BRUNCH Rapid Transit

Drink Specials

o BRTINI

* Beer, Rum and Tequila

o BRTea, Brevé-RT, Cold-BrewRT

« Blue Raspberry, Tangerine smoothie
Retail and Experiences

» BR-Tote bag

BRaceleT (charm bar)

« BRTeacup

denvergov.org/ColfaxBRT

Project Hotline: 720.336.0025



2. Tell Everyone: Marketing to Bus Riders

Let everyone know how easy and fun it is to get to your business by bus!

* Bus-Friendly Messages: e Crown a “Rider of the Week:"

» What: Use phrases like “Bus to Us!" or “Next Stop: « What: On social media, share a picture and
[Your Business Name]"” on social media, welbsite story about a customer who takes the BRT
and signage. to your business (with their permission!).

* Why: Helps new customers find you. « Why: Puts a human face on the route to

« Example: “Don’t sweat parking, we're steps from your business. It also creates a friendly
the [Station Name] stop. #BusToUs" feeling — showing how easy ridership can

be to get to you.

¢ Display Bus Schedules & Info:

 What: Keep bus schedules near your register or * Position Sign & Easy to See:

link to them on your website. » What: Make sure your business sign can
be seen from the street, especially near a
BRT station.

» Why: Catches the eye of bus riders.

« Why: Connects your business to their daily life.

3. Want Your Business Featured?

Want your business to be featured on social media and newsletter content?
The BRT project and partners want to help. Fill out the form here:

Help the
#WeBackTheFax

bit.ly/ColfaxSocialSignup

campaign!

Encourage your customers to:
4. Stay Connected! 1. Take a picture or video supporting
For the latest BRT updates, maps, and your business

construction info, go to: . Ask them to post it on social media
using the hashtag #\WeBackTheFax!

Make sure they tag your business in

the photo
denvergov.org/ColfaxBRT
4. Ask them to tell their friends!

Two winners every month during BRT
construction will receive “Colfax Cash!”

Find out more here:

denvergov.org/WeBacktheFax






