
This story can fit 175-225 

words. 

The purpose of a newsletter 
is to provide specialized 
information to a targeted 
audience. Newsletters can 
be a great way to market 
your product or service, 
and also create credibility 
and build your organiza-
tion’s identity among 
peers, members, employ-

ees, or vendors. 

First, determine the audi-
ence of the newsletter. This 
could be anyone who might 
benefit from the informa-
tion it contains, for exam-
ple, employees or people 
interested in purchasing a 
product or requesting your 

service. 

You can compile a mailing 
list from business reply 
cards, customer informa-
tion sheets, business cards 

collected at trade shows, or 
membership lists. You 
might consider purchasing 
a mailing list from a com-

pany. 

If you explore the Pub-
lisher catalog, you will find 
many publications that 
match the style of your 

newsletter. 

Next, establish how much 
time and money you can 
spend on your newsletter. 
These factors will help 
determine how frequently 
you publish the newsletter 
and its length. It’s recom-
mended that you publish 
your newsletter at least 
quarterly so that it’s con-
sidered a consistent source 
of information. Your cus-
tomers or employees will 

look forward to its arrival. 

 

 

 

 

 

 

 

 

It’ll take more than trash talk to fix the General Fund  

            Denver residents have been hearing a lot about trash 
collection fees lately and many are wondering why.  In District 2, 
homeowners seem to like the current system. Trash gets picked up 
and the cost is already part of their taxes.  That may be why 76 
percent of you said in my 2011 citizen survey that you oppose any 
trash fee.  Ideas still being bandied about include a flat fee, one based 
on how much trash you produce; a socialized fee to help low-income 

people; and a contract with a private hauler. 

So why all the trash talk now?  The answer lies in the gap 
between the money the city takes into its General Fund and the 
amount it spends.  This gap is growing and a task force charged with 
recommending fixes seems to believe that making citizens pay fees 

for trash collection will help lessen it. 

The idea’s been around for a while; it’s not part of 2012 budget 
talks.  But it’s a discussion that gets more intricate the more it’s 

discussed.  

My position is well known: I oppose trash fees.  There are 
other ways to lessen our “structural financial gap” that we haven’t 
yet tried.  Rather than remake the trash collection system we ought to 
stop picking the pocket of the General Fund for programs that don’t 

have to do with basic city services.  

For example: Some $2 million of Xcel franchise fees are 
diverted from the General Fund for private grants; another $3.1 
million of the fund goes to the Crime Prevention and Control 
Commission for programs its members like; and $18 million is eaten 
up for debt payments on projects voters never got to approve.  One 
councilwoman even asked for General Fund money for child care, 

which has a completely separate funding source. 

It’s got to stop.  Diverting dollars then crying “poor” is wrong. 
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Fall 2011 

Contact us at: 
 

Bear Valley Shopping Ctr. 
3100 S. Sheridan Blvd.  
Unit D 
Denver, CO 80227 
 
Phone: 720.337.2222 
Fax: 720.337.2226 
E-mail: Jeanne.Faatz@denvergov.org 


