
This story can fit 175-225 

words. 

The purpose of a newsletter 

is to provide specialized 
information to a targeted 

audience. Newsletters can 
be a great way to market 

your product or service, 

and also create credibility 
and build your organiza-

tion’s identity among 
peers, members, employ-

ees, or vendors. 

First, determine the audi-

ence of the newsletter. This 
could be anyone who might 

benefit from the informa-
tion it contains, for exam-

ple, employees or people 
interested in purchasing a 

product or requesting your 

service. 

You can compile a mailing 
list from business reply 

cards, customer informa-
tion sheets, business cards 

collected at trade shows, or 

membership lists. You 
might consider purchasing 

a mailing list from a com-

pany. 

If you explore the Pub-
lisher catalog, you will find 

many publications that 

match the style of your 

newsletter. 

Next, establish how much 
time and money you can 

spend on your newsletter. 
These factors will help 

determine how frequently 
you publish the newsletter 

and its length. It’s recom-
mended that you publish 

your newsletter at least 
quarterly so that it’s con-

sidered a consistent source 
of information. Your cus-

tomers or employees will 

look forward to its arrival. 

Audit eagles could ensure city contractors employ only legals 

 
 When the economic downturn forced the city to cut services, 
impose layoffs, mandate unpaid furlough days, and delay raises, loyal 
workers sacrificed.  That was painful enough.  Citizens and city 
employees shouldn’t have to watch undocumented workers get paid to 

perform city contracts, too! 

 This problem came to light recently when a constituent asked me 
about a road crew that was repairing curbs and gutters for the Public 
Works Department.  An audit showed that 12 of the 25 Social Security 
numbers supplied by the contractor, Noraa Concrete, didn’t match the 
names.  One or two could be a clerical error, but nearly half the 

workforce? 

 The auditor held up payments and notified the contractor.  Noraa 
said it had complied with immigration law.  But clearly the city shouldn’t 
have to rely on random inquiries by constituents to make sure contractors 
don’t use undocumented workers on city projects.  And the city should 

have clearer guidelines as to when a contract should be canceled. 

I’m advised that relying solely on individual complaints could raise 
federal legal questions of discrimination on the basis of language or 
ethnicity.  But neither can the city sit by while abuses occur.  What 
Denver needs is a reliable, neutral mechanism for investigating 

complaints or performing audits of its contractors. 

Other steps could include adopting the E-Verify system that the 
federal government uses to make sure employees are legal, sanctioning 
the licenses of contractors that don’t comply with city status rules, and 

adopting the state’s system for investigating complaints. 

 I have been researching city ordinances and state and federal 
laws to look for the best approach to beefing up our laws, and I hope to 
pursue legislation this year.  A solution can’t come too soon.  Paying 
undocumented workers top dollar - based on rules that require “prevailing 
wages” for contract work - while citizens receive fewer services and city 
workers sacrifice is intolerable.  This contractor/worker dilemma needs to 

be fixed fast. 
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Contact us at: 

 

Bear Valley Shopping Ctr. 

3100 S. Sheridan Blvd.  

Unit D 

Denver, CO 80227 

 

Phone: 303.763.8562 

Fax: 303.763.8564 

E-mail: Jeanne.Faatz@denvergov.org 

  Dana.Montano@denvergov.org 


